
METRO AG, Investor Relations 
 

Telephone +49 211 6886-1051 
www.metroag.de  
investorrelations@metro.de 

Metro-Straße 1 
40235 Düsseldorf, Germany 
P.O. Box 230361 
40089 Düsseldorf, Germany 

TRADING STATEMENT 
Financial Year 2016/17 
20 October 2017 

 
 

METRO INCREASES SALES BY 1.6% IN 
FINANCIAL YEAR 2016/17 

 

● Like-for-like sales up by 0.5% in financial year 2016/17 

● METRO Wholesale and Real increase like-for-like sales in 
Q4 by 0.5% 
● Total sales rise by 0.7% in Q4; increase of 1.6% in finan-

cial year 2016/17 
 

According to preliminary and unaudited figures, METRO increased its like-
for-like sales in the financial year 2016/17 by 0.5%. Overall, sales rose 
by 1.6% to €37.1 billion. Sales in local currency grew by 1.1%. 

“The new METRO increased sales in the first independent quarter,” said 
Olaf Koch, Chairman of the Management Board of METRO AG. “We made 
some significant progress in the fourth quarter, particularly in METRO 
Wholesale’s delivery business and Real’s online business. We can look 
back on a positive financial year overall, in which we also successfully 
completed our transitional year and sharpened the focus of our business 
by splitting up the previous METRO GROUP.” 

METRO’s  like-for-like  sales  saw  a  year-on-year  increase  of  0.5% in  the  
fourth quarter of 2016/17. Both METRO Wholesale and Real increased 
their sales in like-for-like terms. METRO’s total sales increased by 0.7% 
to €9.2 billion. This rise was offset by currency effects, with sales in local 
currency increasing more sharply by 1.6%. 

 
 

METRO 2015/16 2016/17 Q4 2015/16 Q4 2016/17 

Sales 
(€ billion) 36.5 37.1 9.1 9.2 

Change 
(€) -2.5% 1.6% -0.3% 0.7% 

Change 
(local currency) -0.4% 1.1% 0.7% 1.6% 

Like-for-like 0.2% 0.5% 1.2% 0.5% 
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METRO Wholesale (formerly METRO Cash & Carry) 

METRO Wholesale 2015/16 2016/17 Q4 2015/16 Q4 2016/17 

Sales 
(€ billion) 29.0 29.9 7.4 7.4 

Change 
(€) -2.3% 3.0% 0.0% 1.3% 

Change 
(local currency) 0.4% 2.3% 1.3% 2.5% 

Like-for-like 0.6% 0.9% 1.4% 0.5% 

 

 

Sales at METRO Wholesale rose by 0.9% in like-for-like terms in financial 
year 2016/17. Sales in local currency increased by 2.3%. Bolstered by 
positive currency effects, sales rose overall by 3.0% to €29.9 billion. Pro 
à Pro in France has also contributed to results since its acquisition at the 
start of 2017. Pro à Pro is one of France’s most important providers of 
food service distribution (FSD). 

METRO Wholesale’s sales grew by 0.5% in like-for-like terms in the fourth 
quarter of 2016/17. Sales in local currency were up by 2.5%; however, 
due  to  negative  currency  effects,  sales  only  rose  by  1.3%  overall  to   
€7.4 billion. The trends observed over previous quarters generally con-
tinued. Business in Turkey generated high like-for-like sales growth 
again, while like-for-like sales in Russia fell and were also down slightly in 
Germany in this period. 

Delivery business at METRO Wholesale continued to develop dynamical-
ly, with sales in financial year 2016/17 rising by over 25% to more than 
€4.6 billion. As a result, delivery business accounted for 16% of sales in 
the financial year. The acquisition of Pro à Pro also contributed to this 
trend. In the fourth quarter of 2016/17 delivery sales increased to 
€1.3 billion. This equates to 17% of total sales. 

As of  30 September 2017, the METRO Wholesale network encompassed 
759 locations in 25 countries, 104 of which in Germany, 239 in Western 
Europe,  283  in  Eastern  Europe  and  133  in  Asia.  This  represents  an  in-
crease of 7 locations compared to the previous year’s reporting date, 
which resulted from 13 new store openings and 6 closures. 5 new stores 
were opened in China, 3 in France, 2 in India and 1 each in Italy, Turkey 
and Japan. 2 stores were closed in Germany, while Serbia, Ukraine, China 
and India each closed 1 store. 5 new stores were opened in the fourth 
quarter of 2016/17, 2 each in France and China and 1 in Turkey. 
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Real 

Real 2015/16 2016/17 Q4 2015/16 Q4 2016/17 

Sales 
(€ billion) 7.5 7.2 1.8 1.7 

Change 
(€) -3.3% -3.1% -1.6% -1.0% 

Like-for-like -1.1% -1.0% 0.3% 0.6% 
 

Real’s sales declined by 3.1% in financial year 2016/17 to €7.2 billion, 
due in particular to store closures compared to the same period in the 
previous year. Like-for-like sales declined by 1.0% whereby sales stabi-
lised over the course of the year after a difficult first half. On the back of 
third-quarter growth, like-for-like sales increased by 0.6% in the fourth 
quarter. This positive trend was also due to the dynamic online business, 
which was accompanied by an increase in marketing expenses. A high 
level of competition continued to be observed across many different food 
groups.  

The positive development of the online store in Q4 was fuelled by the in-
tegration of the newly acquired Hitmeister’s market place. In addition, 
Real now also offers online food ordering where customers can pick up 
their finished orders from one of 9 Real locations so far or can also have 
their shopping, including fresh products, delivered to their home in many 
regions. The delivery service is set to be rolled out across the country 
following a trial in Düsseldorf. 

As of 30 September 2017, the Real network encompasses 282 locations 
in Germany. Business has been discontinued in 3 stores since the previ-
ous year’s reporting date. There were no changes in the store network in 
Q4 2016/17. 
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With the annual report 2016/17, METRO will publish a forecast for finan-
cial year 2017/18. There is no forecast for financial year 2016/17 be-
cause the demerger and listing of METRO shares took place just recently 
in mid-July 2017. 

 

Financial Calendar 2017/18 
 
Annual Report 2016/17 Wednesday 13 December 2017  8:00 a.m. 
Trading Statement Christmas Quarter 2017 Monday  15 January 2018  7:30 a.m. 
Quarterly Statement Q1 2017/18 Tuesday  13 February 2018  7:30 a.m. 

Annual General Meeting 2018 Friday  16 February 2018 10:00 a.m. 
Half-Year Financial Report H1/Q2 2017/18 Tuesday  15 May 2018  7:30 a.m. 
Quarterly Statement 9M/Q3 2017/18 Thursday  2 August 2018  7:30 a.m. 

All time specifications are CET 

 

 

On 6 February 2017, the Annual General Meeting of the former METRO AG (entered 
into  the  commercial  register  of  the  district  court  of  Düsseldorf  under  HRB  39473)  
resolved the demerger of METRO GROUP into two independent listed companies spe-
cialised in their  respective market segments.  The resolved demerger took effect  on 
12 July 2017 with the entry in the commercial register of the former METRO AG. This 
company has since changed its name to CECONOMY AG. 

All shares in METRO Wholesale & Food Specialist AG (entered in the commercial reg-
ister  of  the  Local  Court  of  Düsseldorf  under  HRB 79055)  have  been  traded  on  the  
Frankfurt Stock Exchange and the Luxembourg Stock Exchange since 13 July 2017; 
METRO Wholesale & Food Specialist AG has traded as METRO AG since 18 August 
2017. This METRO AG trading statement for financial year 2016/17 is a purely volun-
tary statement.  

The  new  METRO  (formerly  METRO  Wholesale  &  Food  Specialist  Group  or  MWFS  
GROUP) was part of CECONOMY AG (formerly METRO AG) corporate group in finan-
cial year 2016/17 between 1 October 2016 and 12 July 2017 and did not operate as 
a separate group. With regard to the special characteristics of combined financial 
reporting, we refer to the statements in the combined financial statements of the 
MWFS GROUP for financial years 2013/14, 2014/15 and 2015/16 prepared by the 
Management Board of the former METRO AG on 6 December 2016 and the con-
densed combined interim financial statements of the MWFS GROUP for the half-year 
period ending on 31 March 2017 prepared by the Management Board of the former 
METRO AG on 23 June 2017. 

 

Please note: In case of doubt the German version shall prevail. 


